Dear __________________,

[bookmark: _GoBack]I would like to attend the International News Media Association (INMA) World Congress May 22-24, 2016, in London. I believe the return on investment for us would be major given how the conference aligns directly with the priorities of our company.

It is the premier conference for global best practices and benchmarks among media companies seeking to reinvent themselves for the Digital Age.

Here are some tangible benefits to attending the INMA World Congress:

· I can help our company stay current with trends and strategies. By attending the seminar and conference sessions and visiting with exhibitors, I can find out what peer companies worldwide are doing to innovate and diversify revenue streams and take full advantage of multi-media. 

· I will make connections. I will network with peers internationally to benchmark what we are doing with the world’s best. My aim would be to stay connected and use the INMA network throughout the year.

· I will learn new skills and share them with my co-workers. My plan is to report back to management and co-workers and share what I learn at the INMA World Congress. In addition to the report, as a registrant I will have full access to the presentations.

Attending the INMA World Congress in London will cost about US$1,595 for registration, US$225 for the awards dinner, plus transportation and lodging. I can save money by registering before February 1. A pre-Congress media house study tour is an additional US$1,450.

Although it costs money to attend INMA, the World Congress is considered the news media industry’s top conference for learning about how to grow revenue, audience, and brand. There is high return on investment.

Should we send 3 or more of our team, we will receive significant volume discounts, too.

Based on the ROI potential, I don’t view INMA London as an HR expense; I view it as an investment in R&D.

I respectfully request the opportunity to discuss my attendance at the INMA World Congress with you. I invite you to attend INMA as well. 

In addition to the sessions and seminars, executives who attend are the change agents of the media industry from 40+ countries – a unique opportunity to be a part of a network we don’t interact with on a regular basis. For more information, go to www.inma.org/worldcongress. 

Thank you for your consideration.

Sincerely,

<Your Name>
